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Airbnb in Europe
From urban to rural tourism



Airbnb helps to promote tourism in all regions of Europe

Umbria,  Italy
Andalucia, Spain Provence, France

Loch Lomond, Scotland Denmark Bretagne, France



Several projects in Europe to promote rural tourism

Visit Denmark
Partnership with Visit 
Denmark to promote 
through social media 
influencers routes 
outside Copenhagen 
focusing on the coastal 
areas and rural vacation 
rental areas. 

Maisons de France Borghi d’Italia
A 6-month campaign to 
celebrate the diversity 
of French regions. 

Convert an old house in 
the village of Civita into 
a residence for artists. 

Promote travel to and 
hosting rural areas 
along the Wild Atlantic 
Way and the Ancient 
East routes in 2017

Ireland



Celebrate the diversity of our regions 



● More than 350 000 listings in 19 
000 cities

● 80% of listings out of Paris

● More than 15 millions travellers 
since 2008

● 8 millions Airbnb users in 
France

Airbnb : a large presence spread across the country

2,5 bn euros of economic 
impact  in 2015



A project to reboot tourism in France



A project to promote the great diversity of France



Regional promotion + 
Tour de France

August 2016

Shortlist 
selection by 

the Jury

September 7 
2016

From October to 
April

 2016-2017

Community voting 
& announcement 

of the results

20 September 
2016

Maisons de France: a project on several months

Contest kickoff & call 
to candidacy







From Airbnb host to Regional Ambassadors

The Hosts Ambassadors of Provence Alpes Côte d’Azur Region 
with E. Marill, Country Manager France 

The Hosts Ambassadors of Nouvelle Aquitaine Region with E. 
Marill, Country Manager France 



A regional report released for each region



Increasing Travel Intent to outer regions of France 
through a 3 pillar Social Media Campaign  
Inspire: Organic and paid 
media 

Endorse: Influencers Evangelize:  through a 
shareable quizz



Locally-led tourism is inherently 
more sustainable because it is 
driven by locals who have a 
stake in the success of their 
destination and an engagement 
in protecting local heritage.




